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Abstract- Indias financial world has changed a lot because of technology and digitalization. Now digital payments are a part of 

our daily transactions. They are fast, easy, convenient and safe. The Unified Payments Interface or UPI is a leading platform for 

payments. It was developed by the National Payments Corporation of India. UPI helps people transfer money instantly using 

their phones. They do not need to share their bank details for each transaction. This is possible because many people have 

smartphones, internet access and use banking. This study looks at how UPI affects users, businesses and Indias digital payment 

system. It explores how people are changing their behavior to use transactions more. UPI plays a role in helping India become a 

cashless economy. We look at how UPI simplifies money transfers, bill payments, online shopping and transactions with 

merchants. We also check how satisfied customers are with UPI, how easy it's to use how fast it is, how secure it is and how 

reliable it is. The research uses data from questionnaires and surveys well as information from other sources like journals, 

government reports and websites. We use methods to understand this data and see how UPI affects financial transactions. We 

found that UPI makes payments more efficient and convenient. It helps reduce the use of cash and increases the use of services. 

The reasons for this are that UPI is accessible, cost, fast and has many apps. However, there are still some challenges. These 

include cyber threats, connectivity problems, technical issues and a lack of knowledge. In conclusion UPI has changed Indias 

payment systems for the better. It has helped include people in the financial system and created opportunities, for businesses, 

consumers and institutions. As UPI continues to grow it promises to create a secure and cashless financial system that supports 

a digitally empowered economy. 

 

Keywords- Unified Payments Interface (UPI), Digital Payments, Cashless Economy, Financial Technology, Mobile Banking, 

Digital Transactions, Online Payment System. 

I. INTRODUCTION 

 
Background of the Study 

Let’s take a look at the Indian payment ecosystem. Over the 

past decade it has changed a lot. We have moved from using 

cash for transactions to using digital payments. The Unified 

Payments Interface or UPI has been a part of this change. UPI 

was introduced by the National Payments Corporation of India 

in 2016. It allows people to transfer money from one bank 

account to another in time using their mobile devices. 

 

UPI has made it easy for people to make payments. They can 

use payment addresses QR codes or mobile numbers to make 

person-to-person and person-to-merchant payments. This has 

reduced the hassle of making payments for consumers. UPI has 

grown fast in terms of the number and value of transactions. 

India is now one of the leaders in real-time digital payments. 

Recently UPI transactions have been worth over ₹20 trillion 

every month. This shows that UPI is widely used in both semi-

urban areas. 

 

The widespread use of UPI suggests that people behavior is 

changing. They are using UPI for payments, bill settlements, 

online shopping and even small purchases. This makes UPI not 

a financial innovation, but also a socio-economic phenomenon. 

It affects how people make decisions spend money and manage 

their finances. 

 

We can also look at factors that have contributed to the growth 

of digital payments in India. For example, the government 

decision to remove high-value currency notes from circulation, 

known as demonetization encouraged people to use payments. 

The increasing use of smartphones and the launch of internet 

plans by companies like Jio have also played a big role. The 
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 COVID-19 pandemic has accelerated the shift to payments as 

well. 

 

 UPI and Digital payment 

Consumer behavior refers to how people search for buy, use 

and get rid of products and services. The emergence of UPI has 

introduced choices for Indian consumers. They can now choose 

between cash, cards, wallets and instant account-to-account 

transfers for the purchase. UPIs features, such as payment 

confirmation and ease of use can influence how often people 

spend money and whether they prefer digital payments over 

cash. 

 

Some studies have found that using UPI is associated with 

making transactions being more comfortable with digital 

channels and moving away from cash. However, UPIs ease of 

use may also lead to impulsive purchases and higher 

discretionary spending. This makes UPI a relevant context for 

studying consumer behavior in India. 

  

 Problem Statement 

Despite UPIs growth and integration into daily financial 

activities we still do not fully understand how it is shaping 

Digital payment in India. Most research has focused on why 

people adopt UPI how they accept technology or macro-level 

indicators like transaction volumes and values. However, we 

need to look at -level behavioral outcomes like changes in 

spending patterns, budgeting habits and attitudes towards cash. 

 

There is some evidence that UPI enhances convenience and 

financial inclusion. It may also encourage more frequent and 

impulsive spending and challenge traditional savings behavior. 

However, these findings are not comprehensive. Are often 

specific to certain contexts. This study aims to fill this gap by 

examining the impact of UPI usage on Digital payment 

across selected segments of consumers. 

 

This study is important because it can help banks, fintech 

companies, policymakers and managers understand how UPI is 

affecting Digital payment . They can use this information to 

make decisions about their products and services. 

 

 Research Questions 

Here are some research questions: 

How has UPI adoption influenced consumers preference for 

digital payments over cash in India? 

 

What is the impact of UPI usage on the frequency and value of 

consumer purchases? Does UPI usage lead to an increase in 

buying behavior among Indian consumers? 

How does UPI usage affect consumers perception of control, 

budgeting and savings? 

 

Are there significant differences in the impact of UPI on Digital 

payment across demographic segments such as age, income and 

occupation? Each of these questions is important. Can be 

explored in more detail. 

 

 Objectives of the Study 

Based on the research questions the objectives of this study are: 

 

To examine the extent of UPI adoption and usage among 

consumers in India. 

To analyze the effect of UPI usage on consumers payment 

preferences between cash and digital modes. 

To study the impact of UPI usage on the frequency and value 

of consumer spending. To assess the relationship between UPI 

usage and impulse buying behavior. 

To evaluate consumers perceptions regarding control, 

budgeting and savings after adopting UPI. 

To identify differences in the behavioral impact of UPI usage. 

 

 Scope of the Study 

This study will focus on: 

scope: Delhi-NCR and other major cities in India. Target 

respondents: UPI users above 18 years. 

Time period: Primary data will be collected during April-May 

2026. 

The study will focus on consumer behavior and not technical 

or regulatory aspects of UPI. 

 

 Significance of the Study 

This study is significant for reasons: 

Managerial significance: The findings of this study can help 

banks, fintech companies and merchants understand how UPI 

is affecting Digital payment . They can use this information to 

develop strategies to promote payments and improve customer 

experience. 

 

Policy significance: The study findings can inform 

policymakers about the impact of UPI on inclusion, digital 

literacy and consumer protection. They can use this information 

to develop policies that promote payments and protect 

consumers. 
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Significance: This study contributes to the existing literature on 

digital payments and consumer behavior. It provides insights 

into how UPI is shaping Digital payment in India and can help 

researchers and scholars understand the implications of digital 

payments, for consumers and businesses. 

  

II. REVIEW OF LITERATURE 

 

This chapter looks at existing studies on Digital payment and 

the Unified Payments Interface (UPI) in India. It combines 

theory and research to build a foundation for studying how UPI 

affects Digital payment . By checking research on digital 

payments, UPI adoption, spending patterns, impulse buying, 

financial inclusion and risk perception this chapter identifies 

what we already know and what we still need to explore. The 

review also highlights the research gap that this study aims to 

fill and provides a reason for the research objectives and design. 

 

Digital Payment Preferences: Conceptual Background 

Digital payment is about the actions and processes people go 

through when they choose, buy, use and dispose of products 

and services. Traditional models of Digital payment 

focus on motivation, perception, learning, attitudes, 

personality, social class, family and reference groups. Recently, 

digital technologies and online platforms have added aspects to 

these models. Behavioural economics has introduced concepts 

like " accounting" and the "pain of paying" to understand 

Digital payment . The pain of paying refers to the discomfort 

of parting with money, which is higher with cash and lower 

with digital payments. 

 

 Evolution of Digital Payments in India 

Indias payment system has changed rapidly from being cash-

based to a mix of cash, cards, internet banking and mobile-

based real-time payment systems. The Reserve Bank of India 

(RBI) and the National Payments Corporation of India (NPCI) 

have played a role in this change through initiatives like 

Immediate Payment Service (IMPS) RuPay, Bharat Bill 

Payment System and UPI. Digital transactions in India have 

grown rapidly with real-time systems like UPI contributing 

 Unified Payments Interface (UPI): Concept and Features 

UPI was launched by NPCI in 2016 as a real-time payment 

system that allows instant fund transfers between bank 

accounts using devices. It lets users link multiple bank accounts 

to a mobile app and conduct transactions using virtual payment 

addresses, mobile numbers or QR codes. Key features of UPI 

include 24x7 availability, interoperability, low transaction cost 

and support for person-to-person and person-to-merchant 

payments. 

 

 UPI Adoption in India 

studies have looked at customer awareness, perceptions and 

adoption of UPI. A study found that most respondents were 

aware of UPI services and understood the process of linking 

bank accounts and initiating transactions. The study also found 

that 24x7 availability, speed of transactions and the absence of 

charges were key reasons for users positive perception of UPI. 

 

Digital Payments 

The relationship between digital payment systems and 

consumer buying behaviour has been explored in several 

studies. A review paper concluded that digital payments 

influence not the mode of payment but also purchase 

frequency, transaction value, shopping channel choice and 

post-purchase evaluation. Digital payments create records of 

transactions, which can support better expenditure tracking and 

financial planning. 

 

 UPI and Consumer Spending Behaviour 

UPI-specific studies on consumer spending behaviour have 

grown in years. A study observed that UPI transactions in stores 

increased sharply between 2017 and 2024 while growth in 

ATM withdrawals slowed. The study concluded that UPI 

integration has significantly reshaped consumer payment 

preferences and retail spending behaviour. 

 

 UPI, Impulse Buying and the "Pain of Paying 

The instant and seamless nature of UPI has prompted 

researchers to examine its relationship with buying behaviour. 

Studies suggest that when payments are less salient and require 

deliberate actions consumers may be more likely to engage in 

spontaneous or unplanned purchases. UPI reduces the effort 

and time required to complete a transaction, which can lower 

the perceived sacrifice at the moment of purchase. 

 

 

 UPI, Financial Inclusion and Financial Control 

UPI has also been studied from the perspective of inclusion and 

financial control. A recent report noted that the combined use 

of UPI and RuPay cards increased users’ confidence in 

payments and improved their access to formal financial 

services. Studies indicate that UPI has made it easier for 
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 merchants self-employed individuals and consumers in semi-

urban regions to participate in the digital economy. 

 

 UPI: Awareness, Perception and Risk Concerns 

Several studies have investigated UPI awareness, user 

perceptions and risk concerns. Research found that while most 

respondents were familiar with UPI and its basic functionalities 

a significant proportion lacked knowledge about security 

features, dispute resolution mechanisms and best practices, for 

safe usage. Nevertheless, overall perceptions of UPI tended to 

be favourable with users citing speed, convenience and 

simplicity as major advantages. 

  

Studies on what customers think have shown that trust, security 

and reliability are crucial for satisfaction and continued use. 

People worry about phishing, fraud and technical issues but still 

use UPI; many take precautions like checking beneficiary 

details and avoiding links. This means that people are aware of 

risks but still have attitudes towards UPI and use it in their daily 

lives. 

 

 Summary of Major Studies 

The literature review highlights key points about UPI and 

Digital payment : 

 UPI is a major innovation in financial infrastructure that 

has enabled a large-scale shift from cash to digital 

payments in India. 

 People adopt UPI because of its convenience, speed, low 

cost and 24/7 availability. 

 UPI and digital payments influence how people buy things, 

including their payment preferences, how often they. How 

much they spend. 

 UPI usage may lead to frequent small transactions and 

impulse buying for some users. 

 UPI provides transaction records, which can help users 

track their expenses and control their finances. 

 

 Research Gap 

There is a growing body of research on UPI and digital 

payments in India. Several gaps remain. Many studies focus on 

why people adopt UPI or its technical aspects than on how it 

affects individual behaviour. Some recent studies have looked 

at the effect of UPI on spending behaviour in sectors or regions 

but they often focus on either urban or rural areas and do not 

provide a comprehensive framework. 

 A significant portion of the literature is based on data from 

UPI adoption. 

 Existing studies suggest that demographic factors and 

digital financial literacy may influence how UPI affects 

spending and financial control. There is limited evidence 

on these effects. 

 The present study aims to fill these gaps by investigating 

how UPI usage affects Digital payment in India with a 

focus on payment preferences, spending patterns, impulse 

buying and perceived financial control, across 

demographic segments. 

 

III. RESEARCH DESIGN AND 

METHODOLOGY 

 

 Introduction 

This chapter explains how we conducted our study on the 

impact of UPI usage on Digital payment in India. We collected 

data chose a sampling method and used tools to prepare and 

analyze the data. We made sure our approach was systematic 

so our findings are reliable and clear. 

 

 Nature and Source of Data 

Our study is based on data from people who use UPI for 

transactions. We also used data from articles, reports and online 

resources about digital payments and UPI. 

 

 Primary Data**: We collected this using a questionnaire 

on Google Forms. It asked about demographics, UPI usage 

and consumer behavior. 

 Secondary Data**: We got this from articles, reports and 

online resources. It helped us design our questionnaire and 

understand our findings. 

 

 Research Design 

Our study is descriptive with some elements. Descriptive 

research helps us describe things like age groups, occupations 

and UPI usage. Analytical elements help us compare responses 

to understand consumer behavior. 

 

 

 

 Sampling Design 

Population 

Our population is all UPI users in India. Since we can't survey 

everyone we selected a sample. 
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Sampling Technique 

We used convenience sampling spreading the survey link on 

media and through personal networks. Respondents were 

chosen based on their willingness to participate. 

 

Sample Size 

We got over 80 responses. After cleaning the data we had 80 

responses. For an MBA thesis with analysis 80 respondents are 

enough for indicative findings. 

 

 Research Instrument 

We used a questionnaire on Google Forms with closed-ended 

questions. It included: 

 Demographic info 

 UPI usag 

 Digital payment indicators 

 

Responses were automatically captured and later exported to 

Excel for analysis. 

 

 Data Preparation and Processing Procedure 

 

We followed steps: 

 Data Capture: Responses were recorded in Google Sheets. 

 Screening and Cleaning: We removed incomplete. 

Duplicate responses. 

 Classification and Coding: Responses were categorized. 

 Data. Organization: Data was transferred to Excel for 

analysis. 

 

 Problems Encountered and Data Editing 

We faced issues like responses and formatting errors. We 

addressed these by editing the data 

 

 Statistical Methods Used in Data Analysis 

We used: 

 Frequency Distribution: To count responses for each 

question. 

 Percentage Analysis: To compare categories. 

 Tabular Presentation: To organize information. 

 Pie Charts and Bar Graphs: To visually represent data. 

 Comparative Analysis: To compare preferences and usage 

patterns. 

 

 Rationale for Selection of Statistical Tools 

Our tools were chosen based on our data and study objectives. 

They are suitable for survey-based research. Help present clear 

results. 

 

 Summary 

This chapter explained our research methodology. We 

collected data from 80 UPI users and used various tools for 

analysis. Our approach is consistent with research and provides 

a solid basis, for our findings. 

  

IV. DATA ANALYSIS, INTERPRETATION 

AND DISCUSSION OF FINDING 

 

INTRODUCTION 

This chapter presents the analysis, interpretation and discussion 

of the data collected for the study titled "A study on the impact 

of UPI usage on Digital payment in India." The data were 

collected through a Google Forms questionnaire from 80 UPI 

users. The data were analyzed using frequency distribution, 

percentage analysis, tables and graphical representations. The 

findings are discussed in the context of the research objectives. 

Insights from studies and current trends in digital payments and 

UPI usage in India are also considered. 

 

 Demographic Profile of Respondents 

 

Age Group 

A question was asked to identify the age group of respondents. 

The distribution of respondents across age categories is 

summarized below: 

 

Table  Age Group 

S. No. Age Group 
No. of 

Respondents 
Percentag

e (%) 

1. Below 18 

years 

6 8% 

2. 18–25 years 60 80% 

3. 26–35 years 2 3% 

4. 36–45 years 4 5% 

5. Above 45 

years 

3 4% 

Total 75 100% 
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Figure 4.1.1 Age Group 

 

The results clearly show that most respondents (80 percent) 

belong to the 18–25 years age group. This indicates that young 

adults constitute the segment using UPI. Few respondents 

belong to older age groups. This is consistent with evidence that 

younger consumers are more inclined to adopt mobile-based 

digital payments. 

  

Occupation 

Respondents were asked to indicate their occupation. The 

responses can be summarized as follows: 

 

Table Occupation 

S. No. Occupation Response Level 

1. Students Very High 

2. Salaried employees Moderate 

3. Business owners Few 

4. Self-employed Few 

5. Others Very Few 

 

 
Figure 4.1.2 

The majority of respondents are students. Salaried employees 

are moderate. There are fewer business owners, self-employed 

individuals and others. This finding suggests that UPI is 

particularly popular among the student population. 

 UPI Usage Profile of Respondents 

 

Preferred UPI Application 

Respondents were asked which UPI application they use 

frequently. The responses indicate the following pattern: 

 

Table 4.2.1 Preferred UPI Application 

S. No. UPI Application Usage 

Level 

1. PhonePe Highest 

2. Google Pay Highest 

3. Paytm Moderate 

4. BHIM UPI Low 

Very 

5. Others      Low 

  

 
Figure 4.2.1 Preferred UPI Application 

 

PhonePe is the most preferred UPI application among 

respondents. Google Pay is second highest. Paytm, BHIM and 

other apps are used by a proportion of respondents. 

  

Main Purpose of UPI Usages 

Respondents were asked about the purposes for which they use 

UPI. The pattern of responses is as follows: 

 

Table 4.2.2 Main Purpose Of UPI Usages 

S. No. Purpose of Using UPI Usage 

Level 

1. Food & Grocery Payments High 

2. Money Transfer (P2P) High 

3. Bill Payments Moderate 

4. Online Shopping Moderate 

5. Mobile Recharge Low  
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Figure 4.2.2 Main Purpose Of UPI Usages 

 

Most respondents mainly use UPI for food and grocery 

payments and money transfers. Bill payments and online 

shopping are moderate. Mobile recharge is a less frequent 

primary purpose. 1.1 

 

Summary of Key Descriptive Findings 

To summarize the descriptive patterns observed:  

 

Table 4.3 Summary 

 

S. 

No. 

Particulars Major Findings 

1. Age Group 18–25 years 

2. Major Occupation Student 

3. Preferred UPI App PhonePe 

(followed by 

Google Pay) 

4. Frequency of UPI 

Usage 

Mostly Daily 

5. Main Purposes of 

Usage 

Food & Grocery 

Payments, 

Money 

Transfers 

6. Popular Payment 

Trend 

Strong 

inclination 

towards digital 

payments for 

routine 

expenditures 

  

 

 

 Frequency of UPI Usage 

The study sought to understand how frequently respondents use 

UPI for their transactions. The responses are summarized as: 

 

Table 4.4 Frequency of upi usages 

S. 

No. Frequency of UPI Usage Response 

Level 

  

1. Daily Very 

High 

2. Weekly Moderate 

3. Monthly Very 

Low 

Low 

4. Rarely 

 

 
Figure 4.4 Frequency of Upi Usage 

 

Most respondents reported using UPI on a daily basis. A few 

indicated using it monthly or rarely. This suggests that UPI has 

become a part of day-to-day financial behavior. 

  

 Discussion of Findings in Relation to Digital Payment 

The high level of UPI usage and preference for leading UPI 

apps suggest a substantial behavioral shift from cash-based 

transactions to digital payments. UPI is not limited to online 

shopping or large payments but is embedded in daily habits. 

 

The dominance of the 18–25 age group and students in the 

sample highlights the role of youth in driving UPI usage and 

normalizing payments. This suggests that younger consumers 

are likely to continue shaping the trajectory of digital payments 

and related consumer behavior in India. 
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 The findings imply that UPI reduces friction and encourages 

frequent small-ticket payments. This may be contributing to 

granular and frequent consumption decisions. 

 

 Use of Tables, Graphs and Charts 

The data have been presented not in tables but also through pie 

charts and bar graphs. These graphical presentations make it 

easier to grasp the dominance of the 18–25 age group, the 

prevalence of students the preference for PhonePe and Google 

Pay, the daily nature of UPI usage and the prominence of food 

and grocery payments. 

 

 Overall Assessment 

The analysis of data indicates that UPI has achieved high 

penetration and regular usage within the surveyed group, 

particularly among young student respondents. Digital 

payments via UPI are widely used for daily and routine 

expenditures such as food, groceries and money transfers. The 

findings are aligned with national trends that show exponential 

growth in UPI 

transactions. These results provide an empirical foundation, for 

the discussion of conclusions, managerial implications and 

recommendation. 

  

V. FINDINGS, CONCLUSIONS AND 

RECOMMENDATIONS 

 

INTRODUCTION 

This chapter is about the findings of the study called "A Study 

on the Impact of UPI Usage on Digital payment in India". We 

will talk about what we found out what it means and what it 

suggests for the future. We got our information from 80 people 

who use UPI. We asked them questions using a questionnaire 

on Google Forms like we discussed in Chapters 3 and 4. We 

looked at what other people have said about UPI, digital 

payments and how people behave when it comes to money. 

 

Major Findings 

 

Profile of UPI Users in the Sample 

Most UPI users are adults. 

We found out that 80% of the people we asked are between 18 

and 25 years old. This means that young people are the ones 

who use UPI the most. This is what other people have found 

out too that young people and young workers are the ones who 

use payments and UPI the most in India. 

 

Most UPI users are students. 

We also found out that most of the people we asked are 

students. Some of them work,. Not many are business owners 

or work for themselves. This tells us that UPI is very popular 

among students and young people who use their phones and 

apps a lot. 

 

UPI users are comfortable with technology. 

When we look at how old the UPI usersre what they do we can 

see that they are people who are comfortable using technology 

and the internet. They like using platforms and are open to new 

ideas about money and technology. 

  

 

UPI Usage Patterns 

The popular UPI apps are PhonePe and Google Pay. 

We found out that most people use PhonePe and Google Pay. 

Some people use Paytm, BHIM UPI and other apps. Not as 

many. This is like what we see in the market, where a few 

popular UPI apps are used by people because they are easy to 

use and have good offers. 

 

People use UPI every day. 

Most people we asked use UPI every day. A few people use it 

once a week once a month or hardly ever. This tells us that UPI 

is a part of life for most people and they use it for regular 

payments not just for buying things online. 

 

People use UPI for food, groceries. Sending money. 

We found out that people use UPI to pay for food, groceries and 

to send money to their friends and family. They also use it to 

pay bills and shop but not as much for phone top-ups. This tells 

us that UPI is used for everyday payments. 

 

Indicators of Behavioural Impact 

People are moving away from cash. 

We can see that people are using UPI every day for needs like 

food and groceries. This means that people are moving away 

from using cash and towards using payments. 

 

UPI is convenient and easy to use. 

Our findings tell us that UPI is convenient, fast and easy to use, 

which is why people like using it. Other studies have also found 

out that when something is easy to use people are more likely 

to use it again especially young people. 
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 UPI might lead to spending. 

While our study is simple we can see that people are using UPI 

every day for small payments. Other studies have found out that 

digital payments can lead to spending and impulsive buying. 

Our findings are similar. We would need to do more research 

to be sure. 

 

Conclusions 

Based on what we found out we can say the following: 

 

UPI's a popular way to pay. 

We found out that UPI is widely used by people, especially 

students, who use it for everyday payments. This tells us that 

UPI is no longer a way to pay online but a normal way to pay 

for things. 

 

Digital payments are part of life. 

We can see that UPI is used for food, groceries, bills and 

sending money, which means that digital payments are now a 

part of life. UPI has changed the way people pay and manage 

their money. 

 

UPI makes payments easy. Might lead to more spending. 

Our study tells us that UPI is convenient and easy to use which 

can be good and bad. It can make payments easy. It might also 

lead to more spending and impulsive buying. We need to be 

careful about how we use UPI. 

 

UPI affects people differently. 

We found out that age and what people do for work can affect 

how they use UPI. Young people, students are more likely to 

use UPI for all their payments. This tells us that we need to 

think about who's using UPI when we look at how it affects 

people. 

  

Managerial and Policy Implications 

Our findings have implications for banks, fintech companies, 

merchants and policymakers. 

 

Implications for Banks and Fintech Companies 

Make UPI apps better. 

Since people use UPI every day banks and fintech companies 

need to make sure their apps are stable, fast and easy to use. If 

the apps are not good people might not trust them. 

Help people use UPI responsibly. 

Banks and fintech companies can add features to their apps to 

help people control their spending and save money. They can 

also teach people how to use UPI safely and responsibly. 

 

Implications for Merchants 

Make UPI easy to use. 

Merchants need to make sure people can use UPI easily in their 

stores. They can do this by having signs and instructions on 

how to use UPI. 

 

Use UPI data to understand customers. 

Merchants can use UPI data to understand their customers and 

make offers that are relevant to them. 

 

Implications for Policymakers and Regulators 

Keep UPI safe and secure. 

Policymakers need to make sure UPI is safe and secure for 

people to use. They can do this by making rules and regulations 

that protect peoples money and data. 

 

Teach people about payments. 

Policymakers need to teach people about payments and how to 

use them safely. This is especially important for people and 

those who are new to digital payments. 

 

Suggestions for Future Research 

We think the following areas are important for research: 

  

More diverse samples. 

Future studies should include people from different parts of the 

country and from different backgrounds. 

 

Compare groups. 

We should compare how different age groups, income groups 

and occupation groups use UPI and how it affects them. 

 

Long-term studies. 

We should do studies that follow people over time to see how 

UPI affects their spending and saving habits. 

 

Qualitative research. 

We should do research that talks to people in depth to 

understand their experiences and thoughts about UPI. 

 

 

 

Impact of UPI rules. 
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 We should study how new rules and features of UPI affect 

peoples behavior and perceptions. 

 

Chapter Summary 

This chapter has summarized what we found out what it means 

and what it suggests for the future. Our study tells us that UPI 

has changed the way young people in India pay for things and 

manage their money. It has made payments easy and 

convenient. It might also lead to more spending. We hope that 

our findings will help banks, fintech companies, merchants and 

policymakers make decisions, about UPI and digital payments. 

 

VI. LIMITATIONS OF THE STUDY 

 

Every research study has its limitations. Acknowledging them 

helps us understand the findings better. This study on "A Study 

on the Impact of UPI Usage on Digital payment in India" also 

has some limitations. Here are the key ones. 

 

Sample Size and Sampling Method 

This study is based on data from 80 respondents who answered 

a Google Forms questionnaire. While this sample size is good 

for a project like this it's small compared to all UPI users in 

India. The study also used a -probability convenience sampling 

method. This means respondents were chosen because they 

were easy to reach and willing to participate not. So the findings 

can't be applied to all UPI users in India. They should be seen 

as not representative. 

 

Demographic Concentration 

Most respondents were between 18 and 25 years old. Were 

students. This gives us insight into how young tech-savvy users 

use UPI. However older age groups and other occupations like 

citizens or low-income workers are not well-represented. So the 

behavioral patterns we found mainly reflect the experiences of 

student users. They might be different for demographic groups. 

 

Self-Reported Data 

The study uses data that respondents reported themselves 

through ended questions. Respondents might not always 

remember their spending behavior accurately. They might also 

answer in a way that sounds better than telling the truth. This 

can lead to responses and affect the accuracy of the findings. 

The study also doesn't use transaction data. Instead it relies on 

what respondents think about their UPI usage and how it affects 

their spending habits. 

 

 Scope of Statistical Analysis 

The analysis in this study is mainly descriptive. It uses 

frequency distributions, percentage analysis and simple 

comparisons. These tools are sufficient for this project. More 

advanced techniques like regression analysis or structural 

equation modeling were not used. So the study can identify 

patterns and possible connections. Can't prove cause-and-effect 

relationships between UPI usage and consumer behavior. 

 

Time and Resource Constraints 

The research was done within a time frame as part of the MBA 

program. This restricted how much data was collected, where 

respondents were from and what analytical techniques were 

used. Term and larger-scale studies would be needed to fully 

understand how UPI usage changes over time and varies by 

region. 

  

 Limited Coverage of Non-Users 

The study only looks at UPI users. Doesn't include non-users 

or those who prefer cash or other payment methods. So it 

doesn't provide insights into why people don't use UPI or how 

their behavior compares to UPI users. Such comparisons could 

be valuable in research. 

 

With these limitations the study provides useful insights into 

how young consumers in India use UPI daily and how digital 

payments affect their payment behavior. The limitations also 

suggest areas, for future research, which were discussed in the 

previous chapter. 

 

 Final Conclusion 

The current study looks at how people in India use UPI and how 

it affects the way they buy things. We talked to 80 people. Also 

looked at what other people have said about this topic. We 

found out that UPI is a part of daily life for young people in 

India especially those who are 18 to 25 years old. They use UPI 

to pay for things like food, groceries and bills. They also use it 

to send money to others. 

 

UPI is easy to use, fast and works with different banks and 

systems. This has made a lot of people stop using cash and start 

using payments instead. Now people are making small 

payments every day. 

 

The study is not perfect because we only talked to a number of 

people and they are all from a similar group.. What we found 
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 out is similar to what other people have found out about digital 

payment systems like UPI. UPI is changing the way people pay 

for things how often they. Where they pay. 

 

This is important for banks, companies that make technology, 

store owners and people who make laws. They need to make 

sure that digital payment systems are easy to use, safe and help 

people manage their money well. In the future we can do 

research with more people and different methods to learn more, 

about how UPI affects the way people spend money and 

manage their finances in India. 

 

Arvind and Lal wrote a paper in 2026 about how the Unified 

Payment Interface affects how people spend money when they 

shop. The Unified Payment Interface is really important in this 

study. They published it in the International Journal of 

Innovative Research in Technology. 

 

Chhetri wrote a paper in 2026 about how digital paymentsre 

changing everything in India. The Unified Payment Interface is 

a part of this change. It was published in the International 

Advanced Research Journal of Business and Management. 

 

Someone wrote a paper in 2024 about how people in India feel 

about the Unified Payment Interface. The Unified Payment 

Interface is the topic of this paper. 

 

Another paper was written in 2026 about payment systems and 

how they affect how people spend money. The Unified 

Payment Interface is a part of this study. It was published in the 

International Journal of Finance and Management Research. 
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