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Abstract-The purpose of this research is to evaluate the crucial role of media in information distribution, much as it did in the

earlier pandemics of SARS, MERS, and H1IN1. The rapid spread of this sickness worldwide caused public concern, and

various unknowns about this new pathogen prompted a panic. As a result, the news media became an essential source of

knowledge about the new coronavirus; yet, there are numerous benefits and drawbacks to consider. For the first time in

history, responsible use of these tools may help quickly distribute crucial information, relevant scientific results, share the

diagnosis, cure, and follow-up protocols, and evaluate different techniques globally, reducing geographic borders. We describe

the most considerable information on the impact, benefits, and drawbacks of using media networks during the COVID-19

epidemic in this study.
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I. INTRODUCTION

COVID-19 is a worldwide contagious disease that first
emerged in December 2019 in Wuhan, Hubei Province,
China. The World Health Organization classified the
outbreak as a Public Health Emergency of International
Concern on January 30th, 2020, and a pandemic on March
11th, 2020. The Corona Virus has afflicted more than 260
million people as of December 1st, 2021.

The infection is mainly respiratory, with symptoms
varying from cough, fever, and moderate breathlessness to
severe desaturation and respiratory failure. In some
individuals, it can potentially lead to kidney failure.
Droplets, airborne or feco-oral distribution, as well as
contact spread, are all possible modes of transmission.
These factors cause public concern and force people to
seek assistance in the most accessible manner possible.
The mass media or internet, which includes broadcast
options and print, are the most popular choices for most
individuals. In addition, the internet or social media is seen
as a global medium [1].

Media and communication studies are multidisciplinary
fields with roots in the social sciences. In today's era, mass
media plays an essential role in providing a uniform
platform for all public health announcements, complete
health-care education standards, and enhanced social
distancing tactics while retaining social relationships. It
focuses on how individuals, groups, and nations are
represented, used, and affected by media discourses and
technologies in various aspects of daily life and crises.

The increasing popularity and importance of media and
communication technologies in modern life have
underlined the need to investigate how media may help us
comprehend politics, sociology, culture, economy,
psychology, international relations, and geography.
According to the WHO, it entails the coordination of
responders, a proper health information system, and the
management of communication risks. At each stage, the
media is critical. In addition, the news reporting process
impacts people's attitudes and opinions. This study will
look at the role of the media in the COVID-19 pandemic
and its impact on the general public.

Il. LITERATURE REVIEW

1. Legacy media coverage

"Legacy media refers to content that was initially made
available through a pre-internet medium (tv, radio, or
print), as well as media companies whose key focus was
pre-internet media, irrespective of how much of their stuff
is currently available on the internet [2]."

The effect of legacy media coverage of the COVID 19
pandemic on people's mental health can be divided into
three categories:

(1) Fair, accurate, and truthful;

(2) Misleading and Biased:;

(3) Dishonest and False.

Fair, accurate, and truthful COVID-19 media coverage
COVID-19 coverage in the media is naturally detrimental

because the disease is a continuous, fatal pandemic. This
inherent negativity, amplified by media coverage of
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corona virus, could lead to mental health problems.
According to research on media effects, negative news has
historically been linked to moderate to severe mental
health difficulties among viewers. Moreover, given the
scale and gravity of pandemic, covid-related articles have
received disproportionate emphasis in the media, which
may exacerbate the mental health problems of those who
are already suffering. While fair, truthful, and accurate
COVID-19 media coverage may be challenging to
accomplish, media organizations must attempt to meet
these criteria to the best of their abilities.

Biased and misleading COVID-19 media coverage
When news is skewed and deceptive, the detrimental
effects of COVID-19 coverage in the media on individual
and public health and well-being may be increased.
According to previous study, several media outlets
routinely post biased and misleading reports about
COVID-19, potentially spreading misinformation about
the virus. A *study of 38 million media reports found that
a massive 84 percent of misleading information spread by
legacy media was not questioned or fact-checked before
reaching the public, effectively exposing countless people
to misinformation which could have serious economic and
human repercussions. It's also worth noting that COVID-
19-related misinformation may have a long-term influence
on people's mental health that extends beyond COVID-19
news cycles.

The case of HydroxyChloroquine:Chloroquine is a
medication shown effective against the SARS-CoV-2
virus in vitro. In humans, the efficacy of the drug
(HydroxyChloroquine) has to be determined yet. After
Trump's support of chloroquine as a ‘game changer,’
several deaths have been reported due to its misuse. Its
efficacy was demonstrated in the radiological picture,
period of symptoms, and hospital stay in the first trial
conducted by the investigators of China, followed by the
French. These studies were small-scale, non-randomized,
and limited in scope. The Indian Council of Medical
Research (ICMR) suggested utilizing chloroquine in
healthcare professionals and asymptomatic interactions
without essential data based on these small trials.
However, due to the scarcity of data from Randomized
Control Trials, the CDC's clinical guidelines on the usage
of HCQ for prophylaxis remained limited (RCTS).

Dishonest and false COVID-19 media coverage

Dishonest and false content is perhaps the most
troublesome aspect of COVID-19 media coverage. While
the legacy media companies establish the industry's
foundational columns, journalistic ethics, and moral
principles, the narratives in legacy media reports on Covid
mentioning to the "Wuhan virus," "China virus," and its
mutated variants as “Indian variant,” "U.K. variant," and
S0 on suggests that some channels are entirely capable of
creating  misleading,  baseless, sensationalized news.
Linking a group of individuals, a country, or an entire race

with a virus would very certainly cause serious mental
health issues among those targeted [1].

The loss of public faith around this pandemic is another
irreversible  harmful  result of legacy media's
encouragement of "fabricated news." It's difficult to say
what will happen if individuals choose to reject COVID-
19 material broadcast through traditional media venues,
where health authorities and state bureaucrats discuss the
virus's most recent advancements.

e

_____________________

Fig.1 Information and media amid Covid-19
2. Social Media and Covid-19 infodemics

Covid-19 infodemics are spreading rapidly. The deliberate
propagation of misleading information and deception
through the mass media, notably on social media
platforms, is an infodemic. COVID-19 infodemics can
undermine public health initiatives by generating fear,
uncertainty, and mistrust in public, all of which can have
significant human and economic consequences [3].
Infodemics cover many themes where disinformation and
misinformation are disseminated via Twitter and Facebook
posts, typically fueled by groups or individuals with
political or financial motives.

COVID-19 infodemics are not all made equivalent. For
instance, the infodemic that advocated the intake of
sanitizer for its health benefits had immediate physical and
psychological health consequences for several people.
Others may wrongly believe USA leaders' "snarky"
remarks about COVID-19, widely broadcast on traditional
and social media.

COVID-19 is known for its resource limits, and media
help is no exception. COVID-19 infodemics and
traditional media-backed smear campaigns are anabuse of
public assets, and international media attention should be
on people's health and safety, especially as the pandemic
continues. Media resources must be dedicated to the
pressing matter at hand in times of global catastrophe.
Slowing or stopping the spread of COVID-19.

3. Communication issues during COVID-19
The Covid outbreak has caused worldwide worry, tension,

distress, and even more in the past year. Businesses and
organizations are battling to provide the resources
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necessary for their consumers to overcome the current
crisis[3]. Effective communication is critical during an
emergency. Corporate leaders must consistently
communicate with transparency and empathy. Effective
communication enables organizations and their efforts to
adjust to their difficulties to gain trust and hope.The
following are some helpful hints for putting together a
solid crisis plan:

1. Ensuring that all efforts atcommunication are
consistent, unambiguous, and ongoing

People’s ability to cope with large volumes of information
is limited during a crisis, especially as protracted as this
pandemic. Continuous communication activities lessen
Stakeholder concern and ensure that these groups
understand the organization’s essential messaging over
time, increasing confidence.

2. Supporting organizations in coping with emotional
stress

Leaders should send out frequent messages to assist
employees, consumers, and people in the affected areas in
dealing with the global epidemic. Leaders and
communicators must focus on more than just how the
crisis affects the organization. They must also consider the
stakeholder groups involved.

3. Reminding groups of the organization’s goals and
missions

Leaders must guarantee that all messages are linked to a
higher cause. Organizations must underline their aims
during this pandemic early on in the crisis. Groups might
lose sight of the organization’s broader mission before a
crisis, especially during a long-drawn crisis. During a
crisis, communicators should remind stakeholders of these
aims and goals and strive toward accomplishing them.

Fig.2 Covid-19 crisis Communication.

1. IMPACT OF SOCIAL MEDIA

WhatsApp, Facebook, Twitter, YouTube and Instagram,
as well as their Chinese counterparts WeChat, Tencent and
TikTok have all seen considerable growth in their
respective platforms. On social media, people have
developed the habit of broadcasting every element of their
lives. On a daily and hourly basis, this includes their
accomplishments, worries, and trips. People's use of social
media has increased by 87 percent since the lockdown
began. People began accumulating information from
organizations and unknown pages and trusting it. During
crises, religious pages began to garner attention by
distributing unscientific information about the virus's
prevention and treatment [4].

The dubious assertion that the virus was only harming the
elderly made the young vulnerable. As a result, a high
number of children were infected with the virus. This
unsupported and unscientific rumors spread rapidly
through the media, instilling psychological and physical
anxieties among the elderly. There have been instances of
elderly individuals being removed from their families'
homes, as well as an upsurge in occurrences of emotional
abuse among them. Because of society's quick reactions,
this altered the public's perspective of the senior
population, leading to an increase in depression among
them [6]. The dissemination of false information about the
virus on social media wreaked havoc with people's brains,
and many began to question the value of social distancing.
Humans' normal physiological response to a variety of
unpleasant conditions that arise throughout life is stress.
Those who are unable to regulate it experience anxiety or
depressive episodes. Depression can manifest in a variety
of physical and psychological manifestations that differ
from person to person. Some behavioural modifications or
medicines may be required to overcome it. The media
plays a key role in keeping people connected, informed,
and entertained.

The media's good impact on promoting emotional stability
among people was demonstrated during the COVID-19
crises. On social media sites like Facebook and Instagram,
pages and organisations have begun to share videos about
physical and emotional health. Numerous relaxation
techniques were encouraged, and literature was made
available for free. Academicinstitutions guaranteed that
young children may obtain books for free and in a
convenient manner. There was a slew of such cases. Many
people connected to universities began providing free
online educational activities for children of all ages.
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Fig.3 Changed Social Media and Public Health
Epidemic and Response structure.

1. Helpful and harmful impact of social media in the
Covid-19 era

In the aftermath of natural disasters and other crises, social
media use has increased. Understanding how social media
works is critical for the scientific community to improve
our capacities and build a more flexible community. The
scientific community can interact more quickly around the
world via social media communication to share the actual
results of an illness, resulting in a shorter knowledge
transfer time to other healthcare providers (HCPs). In a
time of uncertainty and intentional fake news, it's critical
to coordinate research and expertise.

2. Positive impact of social media

The COVID-19 pandemic is complicated because it
disproportionately affects numerous groups of people. The
infection is spreading at different rates, requiring our best
and management skills. Users are now utilizing social
media platforms to strengthen organizational capacity and
exhibit resilience in the face of catastrophes. Users of
social media are opening up new channels for
collaboration, which will most likely lead to more full-
contact over time.

Details are conveyed across a network faster worldwide
with social media, even quicker than the ferocity of a
pandemic. It delivers a solution that every healthcare
system requires. And it provides timely, accurate
knowledge across the world and time zones to address
significant SARS-COV2 infection issues. Healthcare
professionals need to be up to speed with the newest proof
at a time where information changes rapidly and journal
retractions occur. This unmet demand can be met with the
help of social media.

3. Negative impact of social media

When responding to a health pandemic, social media
might be a liability. The massive and overwhelming
amount of information has been dubbed an “infodemic."
Multiple simultaneous ways of knowledge transmission
have been shown to cause mental overload, mess, and
increased the risk of mistake [7].

Social media has prompted panic and chaos and hoarding
of necessary items, as well as erroneous information about
the virus itself. During epidemics and civil instability, it
has been used to promote bogus news, hatred, and
prejudice. Even before the first case of COVID-19 was
discovered in India, social media panic swept the country,
resulting in a scarcity of face shields, masks and hand
sanitizers.

Furthermore, false reports regarding the virus's spread
through the air and its survivability on various surfaces
sparked fear.Individuals prefer to interact with those who
confirm their basic beliefs rather than be exposed to
opposing opinions, which might stifle knowledge flow.
Although there is no way to prevent a global pandemic
from spreading, accurate information is the best defence
against fear and misunderstanding.

IV.CONCLUSION

COVID-19 is a global issue that is growing at a rapid
pace. The media has a massive influence on information
flow. It has an impact on public behaviour and has the
potential to reduce disease transmission. This article
looked at the positive and negative consequences of
media. Furthermore, we suggest that:

Experts and related authorities should use mass media,
including print (booklets and newspapers), tv, the social
media, and internet, to effectively communicate essential
and concerning information to the public.

Authorities must address people's fears, concerns,
perceptions, and unease and create solutions to answer
each person's queries regarding anything. This can also be
accomplished through the use of media.

It is necessary to keep rumours and misinformation under
control. Social media, the origin of such dissemination,
takes immediate and practical steps to reduce it. There
should be mechanisms in place to listen to and rectify
disinformation.

Overall, effective communication can assist in alleviating
anxiety and uncertainty during global pandemics like
COVID-19 while also encouraging a united front against
health threats. Although a governmental solution during a
pandemic has yet to be developed, Experts in health and
the media must work together to end infodemics and
smear campaigns during COVID-19 for the betterment. In
addition, the stakeholder can combat inaccurate reporting
by wusing credible, dependable, and trustworthy
information and well-developed crisis communication
tactics and techniques.
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