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Abstract- Agriculture a huge role in the economy of India, where more half of its rural households still depend on agriculture 

for their livelihood. More than 75% of farmers being small and marginal. Even though agriculture is the major block in the 

Indian economy. But the farmers who are the back bone of this are not benefited due to the lack of good prices for the crop, 

lack of new techniques, and lack of technologies, and methods to see profits. The growth of the mobile communication 

technology is creating more opportunities learn and make huge innovations in the developing countries, where bringing 

information technology in the field of agriculture give best of it as well. The introduction of the mobile phones leads to new 

services and applications, in agriculture sector this is used to know the information about the new technique, climate, soil, 

marketing etc.  It is one of the areas where it makes a huge impact on the agriculture and the rural development. Information  

technology in the agriculture opens the gates to the huge productions and profits which leads to increase in economy and 

profits to farmers. Giving importance to the agriculture leads to growth of our nation. Where information technology with 

agriculture provides good ability and awareness to the future generation. As per the concern of the farmers this combination 

of technology leads to the huge change in trends. 
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I. INTRODUCTION 
 

Agriculture is one of the major traditions in India. 

Agriculture refers to the cultivation of crops and growing 

of animals. Which is occupying most of the economy in 

India. This opens the door for the food, medical, and the 

other products which are used to sustain and enhance our 

life.  

 

Farmers also provide food to nook and corner of the 

country. Farmers do agriculture not only for their survival 

they also feed the whole country. But majority of the 
farmers are from the economically poor category due to 

several reasons. some of the main reasons are fraud agents 

buying the goods for the low cost.  Hence to overcome this 

situation. We develop an application to for farmers to sell 

their products. It helps the farmers to provide the current 

scenario of the product prices. This shows the detailed 

information of the product.  

 

The main problem is the intermediate cost where farmers 

paying most of their profits to the intermediates for selling 

of their crop. This leads to loss to the farmers. To reduce 
the cost our application providing a direct contact to the 

buyer and the seller.  No need of the intermediate cost, 

which leads to the profits of their crop. The existing 

strategies that are present in agriculture marketing are 

huge losses to the farmers. 

 

 

 

II. PROPOSED SYSTEM 
 

Direct contact between the villagers and retail dealers or 

wholesalers can reduce the number of middlemen involved 

in the marketing chain.  

 

A mobile based Application andwebsite that can facilitate 

the direct contact between producer and buyer may reduce 

thiswide price gap or a real time interactive system for 

communication between producer and consumer.In this 

application and website provides the vehicle booking 

option for consumers.Hence the main goal is to increase 
the economy of rural areas. 

 

III. SCOPE OF THE PROJECT 
 

The problems existing in the current marketing system are, 

no updated markets information to the farmers about the 
daily price of the product. More involvement of the third-

party vendors in deciding the prices of the product. No 

proper supervision on the agriculture products by the 

government, no right access.  

 

1. More user’s Friendly:  
The app which we developed is user friendly because the 

retrieval and storing of data about the product prices and 

best marketing places data is maintained efficiently. 

Moreover, the graphical user interface is provided in the 

proposed system, which provides users to deal with the 

system very easily.  
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2. Reports are easily generated:  
The reports can be easily generated in the proposed 
system. The users can generate the report as per the 

requirement (monthly) or in the middle of the session. 

This helps both buyers and sellers. The farmers can access 

all the data which is placed in the mobile app about best 

market places where they can sell their goods immediately 

and pricing information reports can be generated through 

internet. 

 

IV. MOBILE BASED CONTROL 
 

The   mobile control is maintained by the agricultural 

executive who updates and controls the entire marketing 

system. So, there is no scope for errors. More over storing 

and retrieving of data is so easy. So,work can be done 

quickly in time. 

 

V. EXISTING SYSTEM 
 

The existing systems of the agricultural marketing in India 

are: Sales to the money lender and traders, as most of the 

products are sold by farmers in the village themselves. 

often money lenders act as a commission agent of the 

wholesale trader. where these money lenders take most of 

the profits from the farmers. The next one in the list is 

Hats and shanties, Where hats are the markets that are held 
once or twice in a week.  

 

whereas shanties are the markets that occurs in special 

occasions. Where most of the hats are poorly maintained, 

lack of storage, lack of proper drainage,and other facilities. 

Only small scales farmers come to hats to sell their 

products. Since their products are in small quantity. These 

are some of the existing methods of selling a crop, Where 

the intermediates take more profit and get benefited, they 

buy a crop for low price and sell it for high rates. 

 

VI. PROBLEM STATEMENT 
 

We encounter a lot of problems related to the farmers, 

usually agricultural products and the handicrafts produced 

by the farmers which are purchased at low prices and sell 

them at high cost. The main goal of the application is to 

take the middle man out and get the good profits. 
 

VII. RELATED WORK 
 

The main goal of this paper is to ensure the fare price for 

the farmers for their hard work done to feed the nation by 

devising new technique and by making use of an online 

marketing system. This application main purpose is to 
make a direct communication between the consumers and 

the producers. This eradicates the middleman. 

 

 

 

VIII. WORKING 

 
  

Our application gives the solution to overcome the 
difficulties of connecting producers directly with the 

consumers. The producers and consumers can download 

the application on their mobile phones. Producers and 

consumers can register by creating an account or login if 

he/she has already an existing account. It brings together 

the farming community and helps them in selling, buying 

and exchanging agriculture commodities and services 

locally without middle men through an add/listing which 

they can post right from their mobile.  

 

Not only farmers, any Agricultural stack holder can also 

take part in this platform and utilize it. Compulsory 
registered users: Here, all users are registered users and 

nobody is anonymous. Post Ad/Listing in one minute: 

Now post anything related to Agriculture inone minute. 

Take a snap or upload a photo, just enter the details of the 

product, click submit Ad and instantly your Ad will be 

displayed. Chat,e-mailor Call: Seller or buyer can chat 

with ready made text templates, details can be shared by e-

mail and then discuss deals on phone contact.  

 

There is one online platform for farmers where the farmers 

can list theirfarm produce before or after the harvest. The 
buyers will go through these listings and purchase them if 

he needs that. As many farmers are not well known with 

Internet usage, so this platform is tied up with CSC's all 

over India. Where the farmers will visit CSC centers on 

any of his works like bill payments something then they 

can come to know about this service and the operators in 

the CSC centers will help the farmers in listing their farm 

produce. Users can search for farmers nearest to them. The 

price and transportation cost will then be fixed by the 

buyers and sellers.  

 

During the wedding season, people go to distant places to 
get farm products. The app will reduce the need for that by 

connecting them to the nearest seller. The consumer picks 

a pickup location that is in their neighbourhood, or they 

can create a new one. Then, they select online from the 

different items that are in the market. They can see, for 

each item, exactly which farm it is coming from and the 

story behind that farm. They place their order, that order 

than goes directly to the farms and the food makers, so 

that they can harvest it in an on demand, just-in-time 

system.  

 
The farmer then delivers what was pre-ordered to our local 

warehouses, so that we can pack each individual order, 

which might contain things coming from 50 different 

farms and food producers. Consumers get these orders 

delivered to the respective pickup locations in each 

neighbourhood. In this application also provides the daily 

updates and new technology that has been used in a 

farming and new crops, awareness provided by scientists 
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about the current trend. Then the producers and consumers 

are able to track the product during transportation using 
geo coded images. This application also has the voice 

assistance to help illiterate people. 

 

IX. PRODUCT WORKING 
 

Chapter 10 

 

1. Result and Discussions: 

 

 
Fig 1. Appendix – I  SCREENSHOTS 

 

 
Fig 2. Text Here Your Fig Title. 

 

 

Fig 3. Creation of Farmer Account. 

 
Fig 4. Creation of Volunteer section. 

 

 
Fig 5. Creation of Buyer Account. 
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Fig 6. Comment Section. 

 
Fig 7. Posting News/ Climate. 

 

 
Fig 8. Posting Government Schemes. 

 

X. LITERATURE   SURVEY 
 
The main focus of this paper is to sell the products directly 

by farmers to consumers by using the online marketing 

system, where in this application they have a daily update 

of the prices of the product and the new techniques will be 

published. The mobile and the web applications provides 

easy way marketing and selling of goods. A literature 

survey is a text that aims to review points and other critical 

information about the product. In the other ways it is to 

bring the reader up to the date with the current literature 

on the topic and forms the basis for another goal. 

 

Title: Agriculture marketing using web and mobile 

based technologies. 

 

Authors: Abishek A.G Bharathwaj.m, Bhagyalakshmi. 

L 

 

Description:The vision is to ensure to give the fair price 

to the farmers community by giving the huge number of 

ways to use online marketing system. The application that 

ensures to give direct communication between the 

producer and the consumer. Selling the products to the two 
main persons without including the middleman service, at 

right profitable prices which two-way advantage for both 

the producer and the consumer. Hence it produces the 

freedom of pricing and the freedom of access. Through 

this we can ensure farmers to make their selling decisions. 

 

Title: Krishi Ville-Android based solution for Indian 

agriculture. 

 

Authors:Manav Singhal, Kshitij Verma, Anupam 

Shukla Krishi Ville 

 
Description: Information and the communication 

technology in agriculture industry leads huge growth of 

the agriculture in India. This paper describes a mobile 

application for farmers to do their farming activities. This 

gives detailed information about the prices, weather 

forecast and so on. This to take the Indian agriculture to 

the next standards. These are some of the literature survey 

of some of the existing projects. Index terms are android, 

mobile computing smart phones, google web services. 

 

XI. FUTURE WORK 
 

We can imagine our product in advanced condition, where 

we make sure that it is more helpful to the farmer. If this 

would be undertaken by the government of the India, it 

will be a huge success and it reaches nook and corner of 

the country, where each and every farmer will aware of it 

and uses it. And each and every scheme announced by the 
government will be known easily, there will be no fraud 

agents over farmers. 

 

XII. CONCLUSION 
 

Agricultural marketing suffers from many drawbacks. In 

this process every citizen ofthe country should support the 
farmers. Development of the nation is in the hands of 

development of farmers because farmers are the backbone 

ofthe country. By giving on line education to farmers, they 

will get marketing opportunities for their products that will 

contribute a lot to the development of the nation.  

 

Smartphones will play an important role in transmission 

information to farmers several mobile applications are 

being developed by keeping the farmers in mind. All the 

applications overviewed within the paper area unit 

developed by keeping in mind some specific purpose and 
supply the functionalities for an equivalent.  

 

The functions area unit various ranging from cropping 

info, market rates, online shopping for farmers to 

prognosis, and daily agriculture news. A barrier of 

language is additionally the explanation for drawbackas 

half the applications presently out there for farmers area 

unit in English language, and solely many farmers area 
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unit ready to perceive the language utterly. we have a 

tendency to conclude that the functionalities listed within 
the totally different applications ought tobe out there 

during a unified one, one which is able to be straight 

forward to access and with in the language easier to grasp. 
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