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Abstract-Mobile phones have become a necessity for living in this technologically advanced generation with development in 

electronics and communication. The applications used daily have become an essential part of the business world and provide a 

simpler means to communicate with the consumer. This paper deals with such an android application which will be used to 

gather information for creating upcoming products in various industries by targeting the need of their customers. A survey 

app is required for the industries to connect with their clients to collect better feedback. So, they would be able to design their 

future products according to the need and demand of today’s society. When the opinion of the client is considered, the industry 

can provide good and a satisfactory service. This platform allows the client to raise their concerns freely. For example, when 

we consider a survey app in the fashion industry the features included are- provide upcoming product details before it hits the 

market, release and pre-order schedule, notice board, updates on previous products like bags, shoes, purses etc. notification for 

recently inclusive updates, designer details and collaborative works. Its goal is to provide the customer every detail before 

passing out a feedback form so the feedback and review of the customer is unbiased, and they can make a well-informed 

decision before purchasing the products. It will take place by making communication effortless, provide simple and quick 

access to information. Though it will be a development for a specific industry only, this application has the potential function 

to have an extension version for a wide range of users. 
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I.INTRODUCTION 
 

This app is built for industrial purposes for the 

convenience of the clients. By using this app, the 

companies will be able to communicate with their clients 

better. The clients could express what their experience was 
by giving feedback on the purchased products or the 

products sponsored for promotional reasons. Through this 

communication and thorough feedback with the clients, 

any company which uses the app can have a better 

understanding of the requirements needed to improve their 

products. 

 

II. LITERATURE SURVEY 
 

Wright, K.B.[4]said that Survey Monkey is 

Free/Proprietary and its features include Well designed, 

pretty easy to use, and one can embed surveys, 10 

questions, 100 respondents, 15 question types, Light 

theme customization and templates and its limitations 

include the free version offersvery little, $ 26/Month. 

 

Vasantha Raju N, & Harinarayana, N.S.[1] said that 

Google Forms is Free and its features include Unlimited 
surveys, Unlimited respondents, Survey answers and data 

are automatically collected in Google Spreadsheets, lots of 

themeoptions, add your custom logo, add images or 

videos, Skip logic and page branching, embed survey into 

emails or website, add collaborators, 100% free and its 

limitations include Data privacy. 

 

Cobanoglu, C., Warde, B., & Moreo, P.J.[2] proposed a 

study which compared mail, fax and  web-based surveys  

in  a  university  setting  for  response speed, response rate, 

and costs.The survey was distributed to 300 randomly 

chosen hospitality professors from the Council on Hotel, 

Restaurant, and Institutional Education(CHRIE)  members  

listed  in  the organization's online directory as of April 
2000.  

 

Evans, J.R., & Mathur, A.[3] wrote a paper on Value of 

Online Survey to provide a thorough analysis of the role of 

the internet in survey research. 

 

III. PROBLEM STATEMENT AND 

OBJECTIVE 

 
The objectives are specific and measurable steps to meet 

the survey goal. The objectives provide a framework for 

asking the right questions. As an example, identifying the 

demographic characteristics of the survey group is often 

an important survey objective. 

 

IV. SCOPE 
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This project consists of creating an app for mobile that is 
"Configurable Survey Template App for Phones". We are 

building an app for mobile through which people can 

create a survey as they want and also can configure the 

responses. 

 

Through this app the user can do the following things. 

 Users can customize their questions. 

 The answer can be multiple choice, one word answer and 

also rating. 

 The user can see and analyze the answers or data 

collected through the survey. 

 It help the users on large scale. 

 

The final demo will be an app where an user can create 

their customized surveys for large projects with the answer 

in a form they want to see and also they see and analyze 

the data collected through the survey. This app will be 

beneficial to the users as well as to the consumers. With 

the help of the feedback that comes from the consumers 

the user can make the service more advanced. 

 

V. ARCHITECTURE 
 

There are two types of clients, ones that create  the survey 

and others those who give feedback  through these 

surveys. 

 

1. Build Survey: 
The survey would be created by the  clients. They would 
decide what kind of questions  should be asked. How the 

questions should be  answered? Should the questions be 

answered in  options, Yes/No, numerical, Textual etc. 

 

2. Publish/Unpublish Surveys: 

Once the survey is  created the clients can publish it, so 

they can get  feedback from the users for certain product.  

 

So  they can analyze from those surveys how they  should 

improvise their products. If the client  forgets to add some 

questions or isn’t satisfied  with the published survey they 

have the choice to  unpublish it. They can either update the 
survey or  create a new one and then publish it. 

 

3. Export Responses:  

When the surveys are  published they users can take the 

surveys and give their feedback by answering the 

questions. After the feedback is given these responses are  

recorded. 

 

4. See Analyses of Responses:  

Feedback given by  users is recorded and then analyzed to 

know what  changes companies can make in their products  
that would be convenient to the users. They could  also 

take some feedback from clients to see what  products can 

be made that majority of users  would like to have.  

 

 

5. Rest Web Service Server: 
It is used for the  storage of data. But rest web service 

server stores  data temporarily. The clients create surveys.  

Feedback is given to these surveys by the users.  So this 

data accessed, stored and constantly  updated.   

 

6. Database: 
When the storage of data is finalized  this data is then 

stored in the Database.  

 

 
 

Fig 1.Architecture Diagram 

 

VI.  DETAILS OF HARDWARE AND 

SOFTWARE 

 
1. Hardware used: 

Windows 10, 8GB RAM. 

 

2. Software to be used: 

 Visual Studio – Xamarin. Xamarin was launched in 

2011 which is the best free Integrated Development 

Environment or IDE. 

 Android Studio. 

 IntelliJ IDEA. 

 Deuter IDE.  

 

VII. METHODOLOGY 
 

People create their account on the app to  participate in 

surveys. People answer the  questions according to their 

needs. The response  of the people is recorded for all 

questions.  Statistics are used to check the highest option  
selected.  

 

These results are recorded. These results  help companies 

know what improvements can be  made in the products. 

 

1. Algorithm: 

 Step1: User create an account/sign in to this app. 
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 Step2: Users add questions in reference to their 
products in the survey. They publish the survey. They 

also have the option to unpublish the survey to make 

any changes and then publish it again. 

 Step3: Clients of these users reply to the published 

survey relating to the product. 

 Step4: The feedback of these clients is recorded and 

analyzed to understand their clients opinions better. 

 Step5: The survey helps to understand any problems 

the clients face and theproducts can be developed 

accordingly. 

 

VIII. CONCLUSION 
 

The final demo will be an app where an user can create 

their customized surveys for large projects with the answer 

in a form they want to see and also they see and analyze 

the data collected through the survey.  

 
This app will be beneficial to the users as well as to the 

consumers. With the help of the feedback that comes from 

the consumers the user can make the service more 

advanced. 
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